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World’s Top 10 Tourism Destinations / Tourism Earners

F1tk Million(f 1 £4 * %) g1t Billion( B 7)
International Tourist Arrivals

International Tourism Recelpts
Rank Million Change (%)

Us$

Rank Bilion Change (%)

Serles' 2006  2007* 06/05 (07*/06 2006 2007  06/05 O7*/05

1 France TF 789 819 39 38 1 United States 857 967 48 128
2 Spain TF 582 592 41 17 2 Spain 511 578 66 13.1
3 United States TF 510 560 36 98 3 France 463 542 53 170
4 China TP 499 K47 66 96 4 Italy 381 427 77 119
5 ltaly T 41 87 124 63 5 China 339 419 159 235
6 United Kingdom  TF 307 307 93 01 6 United Kingdom 337 376 98 116
7 Germany TCE 235 244 101 39 7 Germany 328 360 124 98
8 Ukraine TF 189 231 74 221 8 Australia 178 222 58 247
9 Turkey T 188 222 67 176 9 Austria 166 189 37 135
10 Mexico T 214 214 26 03 10 Turkey 169 185 72 97

£ Fe7F: UNWTO, Tourism Highlights, 2008 edition
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International Tourism Top Spenders 1%‘ {6 Billion(H EZ )
International Tourism Local currencles Market  Population  Expenditure
Expenditure (USS billion) change (%) share (%) 2007 per caplta
2006 2007  2006/2005 2007*/2006  2007* (million) (Us$)
World 742 856 100 6,586 130
1 Germany 73.9 829 -15 2.7 9.7 82 1,008
2 United States 72.1 76.2 45 5.6 89 302 252
3 United Kingdom 63.1 723 46 5.4 85 61 1,189
4  France 31.2 36.7 1.2 7.8 43 62 h95
5  China 243 29.8 11.8 225 (%) 35 1,321 23
6 ltaly 23.1 273 2.2 8.4 3.2 59 464
7 Japan 269 265 3.8 -0.2 3.1 128 207
8 Canada 205 248 5.7 144 29 33 755
9  Russian Federation 18.2 223 4.6 221 (%) 26 142 157
10 Korea, Republic of 189 209 224 108() 24 48 431
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