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Abstract

Tourism industry is one of most
potential development industry in 21 century.
Nowadays, Taiwan government announces
that tourism industry is a strategic nation
development industry and promotes the image
of “Formosa Island” into worldwide tourism.
According 2006 survey report of inbound
visitor’s purpose, the rate of Japanese in
whole inbound tourist is 47.7%. Therefore,
hot springs tourism that is a favorite activity
of Japanese definitely needs to be noticed and
promoted during the development of
Taiwanese tourism. Numerous researches
show that tourist satisfaction affects tourist
retention and competitive advantage of
tourism destination. Understanding
international tourist satisfaction and finding
critical attributes of tourist satisfaction are two
important  issue of  present tourism
management.

This research aims to propose a revised
Importance-Performance Analysis, to
understand the international tourist
satisfaction of Taiwanese hot springs tourism,
and to obtain the critical tourist satisfaction
attributes of Taiwanese hot springs tourism by
using  revised  Importance-Performance
Analysis. The scope of survey research is
limited at Yangmingshan national park and
Whulai special scenic area. The questionnaire
has four versions include English, Japan,
Traditional Chinese and Simplified Chinese.
After performing formal survey, 465 valid
questionnaires are collected. Research results
show the international tourist satisfaction of
Taiwanese hot springs tourism is 3.81 which



mean satisfaction. There are 6 critical tourist
satisfaction attributes of Taiwanese hot springs
tourism and shall be noticed and improved for
pursuing  higher  international  tourist
satisfaction, tourist retention and competitive
advantage of Taiwanese tourism.

Keywords: hot springs tourism, international

tourist, satisfaction,

Importance-Performance Analysis.
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