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In recent years, various airline’s on-line booking
regards as the website the necessary function, through
the Internet and electronic commerce popularize day by
day, it causes the traditional travel agency faced with
the test, however, between airline and passenger also

electronic commerce develops vigorously, the airline go
through passenger's online booking behavior, namely
can obtain the plentiful customer’s information and the
transaction records, therefore, how to use these data to
understand the customer, and experience the suitable
data processing technology, provides to the customer
the personalized marketing and the service. This will be
the future airline's important issue. This research will
use data mining (cluster, classification and association)
to discuss airline passenger’s behavior of online
booking.

First, uses the RFM model (Recency, Frequency,
Monetary), the average mileage and class. These five
items of customer value target carries on cluster for the
customer. The result will carry on the classification, it
can quickly distinction customer belongs to which
group. Again, aims at the product (route) keeps on the
classification to understand the consumer’s behavior.
Finally carries on the association analysis by the
different purpose, discusses the connecting between the
routes. Additionally, this research also outlines the
achievement of the data mining and the marketing
strategy, also combines the interview with the airline
staffs, and obtains confirmation from the airline.

Key Word : Online Booking ~ Data Mining ~ RFM -
Clustering ~ Classfication ~ Association
Rule
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