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中 文 摘 要 ： 本研究的目的是提出一個包含兩大部份(知覺利益與犠牲)因

子的研究模式，並進而驗證這些因子會透過顧客的知覺價值

並進而影響其對醫療觀光旅遊商品的購買意願。研究採調查

法搜集實證資料，共計 301 份有效問卷獲自中國大陸，接著

採用結構方程模式對資料進行分析，研究結果顯示顧客的知

覺價值是顧客購買意願的關鍵預測因子，關於知覺利益方

面，顧客的知覺醫療品質、知覺服務品質及知覺享樂是重要

影響其知覺價值的因子，在知覺犠牲的因子方面，研究發現

知覺風險具關鍵影響知覺價值。研究結果可提供政府無論是

為促進醫療觀光旅遊策略的訂定上，或對發展醫療觀光有興

趣的國家及來自國際醫療觀光旅客方面如何呈現雙贏的方面

一個整體的參考及醒思。 

中文關鍵詞： 醫療觀光、知覺價值、知覺利益、知覺犠牲、顧客意願 

英 文 摘 要 ： This study proposes and tests a research model 

capturing elements of perceived gain and loss that, 

by affecting the perceived value of medical tourism 

products, influence the buying intention of potential 

customers. Data from 301 usable questionnaires were 

tested against the research model using the 

structural equation modeling approach. The results 

indicated that perceived value was a key predictor of 

customer intentions. As for benefits, perceived 

medical quality, service quality and enjoyment were 

critical components that significantly influenced the 

perception of value. Regarding sacrifice, the effects 

of perceived risk on perceived value were 

significant. The findings can assist governments in 

developing policies that increase medical destination 

promotion and provide insights into research on how 

destination countries can make medical tourism a 

win/win option for themselves and international 

patients. 

英文關鍵詞： Medical tourism, Perceived value, Perceived benefits, 

Perceived sacrifice, Customer intention 
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