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摘要

 

　　In order to know the consumer behavior of Chinese tourists in the

night markets of Taiwan, the present study is preformed by using

questionnaire to ask about the motive for shopping and the behavior of

shopping., The survey was conducted at two Taipei’s tourist night markets

– Shilin Night Markets and Raohe Street Night Markets. For analysis

method, the present study was using SPSS for descriptive statistic and

regression. The results revealed that the shopping motive of Chinese

tourists had significant influence in shopping behavior, Moreover, the

shopping behavior of Chinese tourists also significant influenced the

evaluation of Taiwan’s night markets. The results help business to decide

marketing policies for Chinese tourists to Taiwan.
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