BAESEHARRTE B HF RN R CFERLREED O L AR R
Y
PR, & 4537
FPHEEE L
FREER
tlchen@chu. edu. tw

5 &

In this study, using convenience sampling to obtain samples, a total
of 340 valid questionnaires were obtained, go to Sun Moon Lake National
Scenic Area of the cross-site visitor survey. SEM analysis of the results
through a model of good explanatory power and fit, on behalf of the
national scenic area can be applied to satisfaction surveys to provide a
better approach. Research results, individual visitors can understand both
sides of the key destination loyalty effect, the Taiwan tourists to reach
the destination from the tourist image of the total loyalty of the best;
mainland tourists through tourist satisfaction over the total loyalty of
the best shows the cross-strait tourist destination loyalty effect on the
difference between the National Scenic Area management unit may refer to
the results of the knowledge of individual visitors to increase market
demand for tourist rate. And then, to preference of tourists from
different backgrounds differential display, cross-strait tourist
destination on the tourist satisfaction and loyalty of the evaluation
significantly associated.

R 4t= : Cross-strait visitors, National Scenic Areas, Destination loyalty,
SEM(Structural Equation Modeling)



