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In 2010, the revenue of fresh food department in 7-ELEVEN had reached
NTD 18.8
billion in Taiwan, and 7-ELEVEN had defeated McDonald’ s to become number
one fast food
chain store nationwide. Therefore, fresh food had become the main
development of all the
other convenient stores. This study had conducted questionnaires to
investigate the
relationship between consumers’ motivation, satisfaction and loyalty
toward buying fresh
food in convenient stores. Four hundred and fifty questionnaires had been
delivered and three
hundred and ninety-two effective questionnaires had collected. The results
show consumers’
motivation to buy fresh food in convenient stores is out of its
convenience. The path analysis
shows that motivation, satisfaction and loyalty are positively related.
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