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Abstract

 

　　This study applies two-stage game to discuss how a firm prices its

two different activities (H and L) under consumers’ variety-seeking

behavior in the tourism industry. There are two different kinds of

consumers, H & L, whose preferences are diversified. Two

different pricing strategies, the single price strategy and the different

prices strategy, were analyzed and the results were discussed as well.

The concept of the subgame-perfect Nash equilibrium is applied to

solve the two-stage game. Finally, the comparative-static analysis

is utilized to discuss the prices, the population of customers and the

profits of the firm under two different strategies.
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